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“our cottages are our best 
seller; our studio and      

one-bedroom apartments 
are hard to sell”



History

VENUS

COTTAGE LIVING

sheltered parking

big open floor plans

large windows with 
multiple exposures

outdoor living

no corridors

acoustic separation
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History



History

VENUS

‘Towers in the Park’

Le Corbusier

high rise buildings 
surrounded by 

landscaped parks
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Cost Drivers

land value

site development 
costs

sprawling  
infrastructure
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First Floor

Garage Level

Cost Drivers



second floorfirst floor

Cost Drivers



LIVINGCost Drivers



Ecological Advantage

sustainability mindset

minimize ecological 
disruption

preserve open space

connections to nature: 
inside and out
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Ecological Advantage

Ecological Advantage

28 
APARTMENTS

8 
COTTAGES

16 
DUPLESES



Ecological Advantage





Ecological Advantage



site sectionEcological Advantage



Marketing Opportunity

luxury living with 
abundant 

personalization

sell the experience

lifestyle amenities

strong, meaningful 
connections
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Marketing Opportunity

Marketing Opportunity



Marketing Opportunity



Marketing Opportunity



Marketing Opportunity



Marketing Opportunity



STORY TELLINGLEARNING

EXPERIENCE ENGAGEMENT
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THANK YOU
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